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BP targets to make right impact

BW

Its programme began
with turtle sanctuary
in Terengganu

By EUGENE MAHALINGAM
eugenicz@thestar.com.my

AS one of the world's largest energy companies,
BP's reach goes far and wide.

BP Malaysia chief executive officer Datuk
Peter Wentworth said the important thing,
however, is having the right impact.

“We try to manage our business to have a
positive social impact on the communities and
countries where we operate,” Wentworth told
StarBiz.

According to him, having a social impact
means respecting the quality of life as well as
the economic and social boundaries wherever
the company conducts its business.

“Ensuring that we have the right impact is
more than just a value that governs the way the
company works. It is part of our corporate
responsibility (CR),” he said.

BP Malaysia's involvement in CR goes back a
long way, he added.

“In the 1980s, we were monitoring turtle
landings in Terengganu because we were going
to build a big petrochemical plant along the
coastline there.

“We were worried because the footprint that
we were putting down would potentially be left
on the beach and endanger the turtles. So we
spent years conducting studies on the matter
and eventually started a sanctuary,” he said.

Managed collectively by the Fisheries
Department, WWF Malaysia and BP Malaysia,
the Ma’Daerah Turtle Sanctuary Centre in
Terengganu was officially opened in 1999.

“The turtle sanctuary provides an undis-
turbed area for nesting turtles to lay their eggs.

“Since 2003, the focus has been to educate
and to conserve. We wanted to help increase the
turtle population.

“With help from our partners, Persatuan
Khazanah Rakyat Ma’Daerah (Mekar) was
established,” he said.

According to Wentworth, Mekar comprises
fishermen, teachers and villagers.

“Workshops, talks and even volunteer
programmes are among the initiatives
undertaken to help protect and nurture these
endangered creatures.

“The group has also encouraged its staff to
participate in the turtle awareness camps at the
Ma'Daerah sanctuary, with the number of vol-
unteers increasing every year,” he said.

BP Malaysia’s efforts have not gone unno-
ticed. In 2007, it won the inaugural Prime
Minister’s CSR Award under the Environment
category for its involvement in the turtle sanctu-
ary.

Another environment-related initiative was
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BP Malaysia corporate responsibility initiatives

Year Projects

1999 Ma'Daerah Turtle Sanctuary Centre opens in Terengganu, managed

collectively by the Department of Fisheries Malaysia, WWF Malaysia

and BP Malaysia. Sanctuary is to provide an undisturbed ground for

turtle nesting.

2002

Partners Petronas to sponsor Sekolah Kebangsaan Meraga Beris,

Terengganu.

2003

Partners Persatuan Khazanah Rakyat Ma'Daerah in conducting

workshops, talks and volunteer programmes to create awareness on its

turtle sanctuary project.

2004

Forms partnership with Centre for Environment,Technology and

Development Malaysia to address climate issues.

2007

Wins Prime Minister's CSR 2007 Award under the "Environment"

category for its involvement in the turtle sanctuary.

in 2004 when BP Malaysia formed a partnership
with the Centre for Environment, Technology
and Development Malaysia (Cetdem) to address
the issue of climate change.

“Being an oil and gas company, having an
environmental impact is inevitable,”
Wentworth noted.

The initiative saw BP Malaysia reducing up to
10% of its greenhouse gas emissions at its petro-
chemical plants at Kertih, Terengganu, and
Gebeng, Pahang.

Together with Cetdem, BP Malaysia also held
workshops on climate change for neighbouring
plants. “Our objective was to create awareness
that it was possible to improve productivity and
protect the environment at the same time,”
Wentworth said.

BP Malaysia is also making an impact in edu-
cation. In 2002, BP Malaysia — in a partnership
with Petronas — co-sponsored a programme for
Sekolah Kebangsaan Meraga Beris, where many
of the students are physically challenged.

“At the school, employees of BP Malaysia con-
duct regular activities such as educational work-
shops and environmental campaigns.

“We have also built facilities in the school
such as bathrooms, contributed books and a
library to meet the needs of the special children
there,” Wentworth said, adding that the pro-
gramme is still carrying on.

On the challenges faced in implementing CR,
Wentworth said: “Achieving alignment
between our business objectives and the (CR)

Carbon footprint service from McKinnon

KUALA LUMPUR: International energy consul-
tancy McKinnon & Clarke has launched its car-
bon footprint service in Malaysia.

Corporate manager for energy and environ-
mental services Chris Davenport said environ-
mental impact had become increasingly impor-
tant to businesses, particularly since the intro-
duction of Kyoto Protocol.

“Quantifying the levels of carbon dioxide
(CO2) emitted through energy use has become
an important part of evaluating environmental
performance and management, and this process
is often described as a carbon footprint,” he said
in a statement.

McKinnon & Clarke has developed a compre-
hensive approach to carbon management and
offers a complete range of environmental ser-
vices.

They include data provision via Greenhouse
Gas Bureau Service and carbon footprint report-
ing, the design and implementation of projects
that reduce CO2 emissions as well as trading
and offsetting allowances under various nation-

al and international schemes.

Having launched its energy and environmen-
tal services division across Europe, McKinnon &
Clarke saw great potential for the carbon foot-
printing service in Asia, it said.

“Global warming is a problem that is not
restricted to one particular continent. By intro-
ducing our carbon footprinting service in
Malaysia, it benefits not only businesses in the
region but the country as a whole,” Davenport
said.

An example of a business leading the way in
this field is the Prince Hotel & Residence Kuala
Lumpur, which recently signed a contract
enabling McKinnon & Clarke to carry out a car-
bon footprint report on its behalf.

McKinnon & Clarke has 14 offices serving
clients in 20 countries. Last year alone, the com-
pany saved its clients 15,518 tonnes, which
equates to RM9.32mil (US$2.89mil) of carbon.

It anticipated reducing clients’ carbon emis-
sions by a total 117,300 tonnes by 2012, the
statement added.

initiatives we strive to offer is often difficult.”

Managing people from diverse organisations
with different views and expectations was
another challenge, he added.

“Good networking skills are necessary not
just to establish relationships with external
stakeholders but also to ensure they remain
committed to the partnership and long-term

»Creativity and
perseverance are
necessary to keep
people engaged«

DATUK PETER WENTWORTH ON
CHALLENGES IN CR IMPLEMENTATION

N

sustainability of the projects.”

Maintaining stakeholder momentum for ini-
tiatives such as climate change awareness and
related workshops can also be difficult, he
added. “Creativity and perseverance are neces-
sary to keep people engaged.”
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